CHEQUEBOOK JOURNALISM
A journalistic interest in the sensational is as old as newspapers themselves, but in the 1980s the intensity of tabloid competition pushed British titles to the point at which readers, and those concerned with the long-term health of the British press, were losing patience. Key factors in the growing disappointment of the British reader with his or her tabloid included the rise of ‘cheque book journalism’ – when newspapers paid the relatives of convicted criminals large sums of money to reveal personal details. In the case of Sonia Sutcliffe, wife of the mass murderer Peter Sutcliffe (the ‘Yorkshire Ripper’), payment was made for personal details. In many cases, including this one, the payments received by criminals’ relatives and friends exceeded the criminal injuries’ compensation paid out to victims and their families.

    A second feature of tabloid output which caused increasing concern during this period was its increasingly intrusive nature. Journalists have acquired the habit of entering people’s homes and gardens without permission, rummaging through dustbins for evidence of sexual deviance, and even ‘setting up’ public figures with prostitutes. Frequent victims of intrusion have been the Royal Family, most notably the Princess of Wales, who was photographed secretly while on holiday and very obviously pregnant. Other targets include rock stars and soap opera actors, who frequently find their personal lives becoming the subject of intensive newspaper coverage.

   A third element in the increasingly heady tabloid mix was the more primitive tool of fabrication. After the Falklands War the Sun fabricated an interview with Mrs. Maria McKay, the widow of a soldier killed in action. Collecting information from other sources, and inventing what could not be collected, the Sun manufactured an ‘exclusive’, though largely fictious, story of Mrs. McKay’s personal bravery, which she disowned completely when it appeared in print.
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1.
«журналистика чековой книжки»; практика приобретения прав на издание сенсационного материала, особ. воспоминаний преступников, дам полусвета и т. п.

2.
рекламная журналистика, особ. интервью, оплаченное интервьюируемыми

